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PROFILE

Roland Gataric is a creative thinker and
visual specialist, skilled in conceptual

thought, direction, design and development.

He is constantly inspired by contemporary
life, abstract thought, emerging technology
and the visual arts. His vision is bold and
engaging, and he brings to every client a
well-thought-out creative solution that is
striking and innovative.

His creative process is built on
experimentation, conceptual exploration
and research and believes them to be an
essential part of any project. His view is
holistic, from initial strategic visual
positioning to individual applications,
Roland delivers effective and professional
outcomes.

Since 2000, he has worked as a freelance
designer, creative director and co-owner of
an award winning graphic design studio.
He has brought his unique eye to a broad
range of design specialities including;
branding and identity creation, experiential
and interpretive displays, print, publication,
motion graphics, spaces and exhibition
planning and development.

As a creative Roland has worked on
many exciting projects for tourism and
the arts, cultural events, museums, local
government and industry, small business
and individuals. He believes in forward-
thinking design solutions that break
convention, engage conversation and
create a distinctive mark and message
for each individual.

His professional skills and interests
include; creative thought, creative
direction, art direction, graphic design,
branding, typography, photography,
video, experiential design, music and
sound development, conceptual planning
and prototyping.

Roland is also a practicing visual artist
through a partnership called 313RGB.
Their current focus is producing large
scale generative projection works,
real-time motion graphic installations and
experiential environments for cultural
events, exhibitions and commissions.

Each project he has the privilege to work
on is considered an opportunity to
explore, experiment, research and create
unique and visually appealing designs
that provoke thought, stimulate our
imaginations and motivate change.

For more information or to arrange a
time to talk please feel free to send
your enquiries to:

roland@rolandgataric.com



/// ISLANDS T0 ICE /// EXHIBITION DESIGN

1. Exhibition signage.
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Where Does Any Ocean Start - or End?

Southern Ocean display,
including video, information
panels and interactives.

2. Perceptions 210" video wall.
3. Southern Ocean display detail.

4. Sub-Antarctic display detail.
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210° video panorama wall
depicting videos of the origins
of the discovery of Antarctica.

Antarctica and Sub-Antarctic
displays.

w

History information panels.



/// INVEST TASMANIA

1. Corporate booklet (cover)

/// COMMUNICATION DESIGN




/// INVEST TASMANIA

Stace of Opporuuniy

/// COMMUNICATION DESIGN
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1. Corporate booklet (internal spreads).

The Australian tate of Tesmania offers political
d

Tasmanians have been responsible for a diverse:

and econamic stabilty low
a sklled ¢

range of innova tions and scientific
dvances These include a process for making

force, modern infrastructure and outstanding,
natural resources.

And yet there is more. Commuting distances
are short, trafic jams almost non-existent
recreational options are varied and the Ining
costs are low. Al this underpins a worklfe
balance that supports productivity and stabilty
in the workpl.

Then there is the creativty factor.

Hobart has more artists and people involved

in the arts per capita than anywhere eke in
Australia and s also home to the world class
private art gallery, the Museum of Old and New
At (MONA).Inspiring scenery and the need
t0 look beyond it for economic survival have.
created a culture of inovation,

newsprint commercially from hardwoods, the
humidicrb,a substantial mprovement to the

zinc electrolysis process,a portable colapsble:
cabin for Antarctic living, underground mining.
techniques and the composite beam method for
the construction of road bridges The Menzies
Research Institute s internationally recognised
for its advances in epidemiological and population
health studies,including discovering one of the
main causes of sudden infant death syndrome.

Tasmanians have also been responsible for
technologicalinnovations and scientific advances
that have underpinned the cevelopment

whole industres. These include aquacuture,
essential ais production, ightning protection
systems. rapidly deployable Ife raf systems

and the manufacture of opfical munitions,
underground mining equipment and large
high-speed wave-piercing passenger ships.
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brandisintemationally  + full state wide National Broadband

s withexcelerce, purty Network connectivity by 2015 — six
b years before any other Australian

2 food products regulrly state or territory.
o resncted markets. + quick and comverient access to
Australan mainfand centres — at least
500 inbound (or outbound) flights
between Tasmania and mainland
Australia each week

+ renewable energy sources that are
safe and relable, providing up to 90
per cent of the state’s eecricity

+ short distances to access markets or
ports, In most instances Tasmanian
producers are located less than 100
Kilometres from their farm or factory.
to port. providing fast access to
distribution channels

« freight-only rail network and frequent

shipping services from Tasmania's
four major ports in Hobart, Bell Bay,
Devonport and Burnie. Air freighted
produce can arive at overseas

markets within 48 hours of dispatch.
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1. Chinese version (internal spreads).

/// COMMUNICATION DESIGN
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/// SCREEN TASMANIA /// EVENT BRANDING

Screen Tasmania Presents

=LONGEST RIGHT &
FILM FESTIVALS

17-26 JUKNE | STATE CINEMA [Norritosat

1. Program cover & photography
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One of the last of the great What is not so well publi
imperial adventurers, Frank a me of the other
Hurley captured the eering photographic
imag r seen of some i

of the world’s most
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R challenging
for granted el =
n intriguing
Through his manipulation of Australian identity.
imag he world
some of the most memorable
images of the Antarctic and
stern Front — images

Screening Schedule
Friday

Wednesday

Sunday

the most famous and
after of their genre

Sereen Tasmania Presents

= ONGEST NIGHT 3
FILM FESTIVALS

316 ELIZABETH ST

17-26 JUNE TATE CINEMA il osaar

1. Program internal spreads.

2. Program cover.



/// GREEN TEAM AUSTRALIA
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too salty

1. Southern Water media promotion

/// MEDIA BRANDING

water i
yours t

water is our life,

yours too.

One day it may be more valuable than gold.

Pisi eu feui te volore velit
incilis dunt pratem acilit
prat, veros acidunt verci tin
ver suscing ea consequipit
ilisim ip elissi. Velesto et
nullaor perat. Unt lut ing
eniam dolor si bla facilit
lorer il et, summolore dit
volore conulput in vullam,
vullutem quam, vullaore
tat dolor iriligu ipsusto.
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One day it may be more valuable than gold.

Pisi eu feui te volore velit
incilis dunt pratem acilit
prat, veros acidunt verci tin
ver suscing ea consequipit
ilisim ip elissi. Velesto et
nullaor perat. Unt lut ing
eniam dolor si bla facilit
lorer il et, summolore dit
volore conulput in vullam,
vullutem quam, vullaore
tat dolor iriliqu ipsusto,
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/// STUART TANNER ARCHITECTS

1. Logo revision.

/// BRAND REPOSITIONING
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/// STUART TANNER ARCHITECTS

jart Tanner
& Interiors

/// BRAND REPOSITIONING

7:35 PM

http: //www.stuarttannerarchitects.com.au/

i

Logo revision.

. <
| http://www.stuarttannerarch

A

Stuart Tanner 4 4377
Architects & Interiors tuarttannerarchitects.com.au
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Stuart Tanner Architects
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Goulburn Street Primary School

Millpond Stuart Tanner Architects

Various exhibition award panels.



/// TASMANIAN SUMMER RACING CARNIVAL

1. Logo design

/// EVENT BRANDING
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/// TASMANIAN SUMMER RACING CARNIVAL
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1. Program cover.
2. Program internal spreads.

3. Poster (A3).

/// EVENT BRANDING
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/// EVENT BRANDING

Purchase your ficket to the
Hobart Cup for $20 af any
of these TOTE outlets, and

you'll save $5 on the ficket

HOBART CUP DAY eERde
SKIP THE QUEUES A2 8hien

Black Buffalo
14 Federal Strest, North Hobart

Derwent Park

82 Dewwent Ptk Rood
Moonah

8789 Main Road
Lenah Valley

110 Augusta Road

Glenorchy
357¢ Main Road

Rosr

Shop 2, Eastonds Cinema
Complex

Howrah

Shep 12, Shoreline Shopping
Centie

Beltana

160 Eost Derwent Highway,
lindidfarne

Docor Syntax Hotel

139 Sandy Bay Rood, Sandy Bay
Kingston

810 Channe! Highway

Claremont
4,Cl

Shop 14, Cloremont Vilage
Shopping Cenre

2007 AAMI
TASMANIAN

SUMMER
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1. Newspaper advertisement
(5 x 100mm).

2. Invitation with
embossed cover.

3. Sponsor street banner.

2006 AAMI
TASMANIAN

SUMMER
RACING
CARNIVAL

R e
A §FER,

Telephone
03 6278 2748

Telephone
03 6278 2748

v,

HOBART
CUP
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1. TVC Art Direction.

2. Photography Art Direction.



/// HOBART DESIGN INDEX

1. Book cover.

/// BOOK DESIGN




/// HOBART DESIGN INDEX

1. Book internal spreads.

/// BOOK DESIGN
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313RGB

313RGB have produced work
for music/cultural events on
large and small scales. They
have provided art directionand
design for numerous shows and
can create a complete promoltional
package including: AVinstallations,
video AV [Audio-Visuall pieces,
live VJing, posters, booklets and
flyers. They apply their extensive
skills and knowledge base to local
and national events including
music events, cultural festivals.
exhibition fashion and
other promotional events.

Design Philosophy

* 313RGB's approach combines

three disciplines: Creative
Direction, Production Design

« and AV based Performance.

Qur philosophy is to tightly

. integrate these elements lo

deliver real-time, immersive

* and responsive experiences.

(N

|
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/// TOURISM TASMANIA

/// CORPORATE COMMUNICATION

our
corporate
plan

Tourism Tasmania
July 2006 to June 2009

1. Corporate document covers
(A4 booklet).

2. Corporate document, internal
spread (A4 booklet).

Our
Financials

annual
operating
plan

Tourism Tasmania
1 July 2006 - 30 June 2007




/// TOURISM TASMANIA

/// CORPORATE COMMUNICATION

Our
Intent

Tourism is

the Tasmanian

approximately 22,9
n Tasmania

00 direct jobs

While we have experienced a period
of strong growth, the immediate
present and the foreseeable future
will be challenging.

More than ever, leisure travel competes
on new ground - ground defined by
changes to consumer behaviours (and
associated spending patters), travel
industry and infrastructure change and
global sociographic and demographic
trends. Closer to home, we also face
specific strategic challenges that we
cannot address by looking behind us

Our intent for July 2006 — June 2009
as outlined in our Corporate Plan has
been shaped by our recognition of
the changed world for tourism (and
Tasmania) and the need for us, as

an organisation, to continue to change
ourselves to meet the challenges of
this new world.

1. Policy summary A5 document.

2. Internal spread.

To fulfill that role we will actively
intervene in the tourism market to:
1. Create new knowledge and
understanding for industry and
stakeholders about tourism thrc

Tasmania
e Hhe ety

will focus ou

on increasin:

and visitor, industry and

sfaction.

Our seven key goals focus on:

1. Growing our domestic tourism
market share.

2. Growing our international tourism
market share.

3. Growing the number of Tasmanians
holidaying on the island.

4. Attracting high yield visitors.

5. Strengthening our relationship
between our Brand and consumers.

6. Increasing stakeholder satisfaction
with our performance.

7. Increasing customer satisfaction
with their Tasmanian experience.

We also recognise the need to
balance these economic goals with
care for our community, protection
of the environment, and preservation
of our heritage assets




/// TOURISM TASMANIA

POINTS OF INTERVENTION
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1. Annual Report (internal spreads).

2. Annual Report (cover).
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/// CORPORATE COMMUNICATION
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FREEDOM OF

1991, which came into effect on
1 January 1993, The Act provides
members of the public with the right

INFORMATION LIST OF PUBLICATIONS
e s il | B

e
s Bl et

+ Tasmanian Holiday Book
« Tasmania in Style

TOURISM TASMANIA

ANNUAL REPORT
2006-07

fing Map —
ferational

falia's Natural

ational

foat Short Walks

paraphic
Tasmania

aife

mania

Jenture Isiand

& Lesbian

s, Forest.
[Tasmania

Farm Gate Guide
Grant Program
Specia Interest
Program

(Ourtstand
fnia Xchange

Tourism Tasmania

E

Corporate Documents
« Tourism Tasmania

* New Directions for Our Island:

+ Our Corporate Intent:

- Newsletters

PURISM TASMANIA 2006-0
-07
NNUAL FINANCIAL STATEMENITS

Short Breaks.
Touring
Natural State News

Tourism Talk

Annual Report 2005-2006
Our Corporate Plan:

Tourism Tasmania
July 2006 to June 2009

Tourism Tasmania’s Three-Year
Business Strategy 2006-2009

Tourism Tasmania
July 2006 to June 2009
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/// DESIGN ISLAND /// EVENT PROMOTION

1. Promotional brochure (folded).

2. Promotional brochure (unfolded).

o
Exhibitor 2006
1 Launch event 2003
2 Leorie Stuther, launch event 2006
Inage Credit: 1 Simon Cothbert,
2 Matthew Newton Harri Koskiner

Arts foundation

Intemational guest designer,
Helsinki, Finland

Design Istand, an initiative of Arts
Tasmania, expases Tasmanian designers
to interactions with their national

Much of what is achieved thiough
Desiga Istand could not exist
without the generous support

There are & levels of support
that include a number of benefts.
Opportunities include staff benefts,

ing a special events, increased

and international peers, encouraging
them t nd expl

m to
best practice in the business of design.

+ Tour the Design Istand exhibition
nationally and intemationally.

« Promote Tasmanian design to access
new audiences and markets.
« Present best practice seminars.
for emerging practitioners.
B W international
design luminaries to Tasmania for
forums and workshps, to share skil,
open up networks and stimulate
dialogue and understanding.

and shared spirit for growth
that our der

For Tasmanian winemaker Peter
Althaus, winemaking s an art,
which is why he feels such

2 apport with arists.

In 2006 Domaine A and Design Island
won at State level the Austraia
Business Arts Foundation's Senss SME
Award honouring the best private
sector relationship with the Arts.

Design Island is an established event
on the State's cultural celendar a
s now also an event of national an
international sigaificance. A national
ns campaign successfully
eaches audiences thiough national
and interational radio, television,
newsprint and journal. This i assisted
by the publication of 250 posters,
500 programs, 500 catalogues,
1000 invitations and a website.

. an entrance to new

audiences and market positioning.

Level 1: $100 - $1000
(Programs, catalogues,
lower ter website)

posters, lower ter wet

Level 3: $3001 - $6000
(Programs, catalogues, pasters,
e website and mention
at the aunch)
Level &: $6001 and above
(Programs, eatalogues, posters,
nvitations, upper ter website
and mention at the Launch)

&L’“

Tasmania

Please contact Pippa Dickson
for more information about
partnerships with Design Istand.
Design Island, Ats Tasmania
Phone: (03) 6233 7308
Pippa.Dickson@art.tas.gov.au

Gataric & Freeman Design
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1. Video motion graphics.




/// DESIGN ISLAND /// EVENT LAUNCH

1. Launch event experiential design.




/// TRIDENT BRIDGE

1. Logo design.

/// VISUAL IDENTITY




/// TRIDENT BRIDGE

1. Letterhead.
2. Business card.

3. With Compliments slip.

/// VISUAL IDENTITY

TRIDENT BRIDGE
pro

BOB SMITH
[ tor

TRIDENT BRIDGE
pro

TRIDENT BRIDGE




/// TRIDENT BRIDGE

1. Presentation folder.

/// VISUAL IDENTITY
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/// BRAND GRAPHIC
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/// FOREST EDUCATION FOUNDATION

3-dimensional display design.

Display illustration branding.

/// EXHIBITION DESIGN P
NE

: ic, constantly
It'sa

o f +hinas —
changing community Of l LhrC‘ :ﬂ
from the subs e canopy, 0 FOres

15 much more than its 7

web of life —a dynarm




/// FOREST EDUCATION FOUNDATION

rra

e are a few of the
arch projects under

al Warra

1

Log Emergence Traps

Fallen logs rotting on the forest

floor provide essential habitat for
many species of insects and other
invertebrates, In this Warra study,

specially-made traps collect
insects living in rotting logs of
different sizes.

Information panels.

Alternative Silvicultural Systems

Silviculture is the science of
managing forests for wood
production. A 200 hectare trial

at Warra compares six different
silvicultural systems and monitors
their economic, environmental
and social sustainability.

Canopy Invertebrate Sampling

Tiaps suspended high in the forest
canopy collect insects that live
there ~ it's one of the techniques
scientists use to study biodiversity
in wet eucalypt forests.

/// EXHIBITION DESIGN

Water Studies

Weirs constructed on different.
water courses help hydrologists
compare water quality in
catchments with different
forest profiles.

Wildfire Reference Sites

Study plots have been established
in forests regenerating after
wildfire and in harvested stands
of different ages. Scientists record
the plants and animals fiving at
the plots and study differences in
biodiversity.

In the production forests that are
managed to provide a sustainable
wood resource, forest planners

use a variety of strategies to
preserve biodiversity and protect
threatened species that use forests
as habitat.

As anintegral part of the
planning process under the Forest

The Forest Practices Plan protects
endangered species through the

provision of streamside reserves,
which minimise disruption of the
aguatic environments that are
essential habitat for animals such
as Tasmania's giant freshwater
crayfish.

Asimilar system is used to create
buffer zones around nesting trees
of Tusmarian wedge-lailed eagles,
In all forest environments, the
tichest biodiversily ocours ol

Practices Code, foresters factor-in
environmental strategies such as.
the retention of habitat areas, the
provision of wildlife conridors ar
the establishment of streamside
reserves. These areas of forest
within a defined coupe are set
aside from harvesting to protect
special values and preserve
biodiversity.

and befow ground level, where a
multitude of invertebrate species
— the ‘decomposers’ of the forest
~ break down fallen branches,
leaf itter and animal remains,
returning nutrients to the soil.
The same formal and informal
reserves that protect fauna such
as wedge-taled eagles and
freshwater crayfish also preserve
the habitat of these little-noticed
but all-important creatures, many
species of which have never

been identified and described by
scientists.

1 foresters undertake
nd thorough re

rest sites, identify

igle habitat and ensure

vered, but may also
th future search




/// FOREST EDUCATION FOUNDATION

1. A5 activity booklets.

2. Internal spreads.

the importance
of rotting wood

activity logbook

/// EXHIBITION DESIGN

introduction

Timber Harvesting Plan
These maps are used as

base maps for a variety of
outcomes, but in this context
are utilised for the development
of a Management Decision
Classification map, in which
potential production areas are
assessed for harvesting. This

is integral to the creation of a
Timber Harvesting Plan, within
the Forest Practices Plan which
must be completed before any

As the forest type as a whole
can be accurately identified,
(but not the species of
individual trees) the boundary
of formal reserves and World
Heritage Areas can be clearly
defined. Changes in these
vegetation types, due to fires
or natural succession (leading
to development of oldgrowth
forest) can also be identified
over time. Fire management

key factors:

e State forests are
constantly re-mapped

e This data is digitised and

e

of

et e e has a variety of uses

harvesting c

The Value O
The data fro
interpretatio
used in othe
areas, for ex
estimation o
timber voluny
the value) ar
of the sustai
the forest.

2 Mapping

activities

Many different types of
rotting wood are found in
logs at different stages of
decay. For example, a log
that has only been on the
forest floor for ten years
may contain a different
combination of wood types
compared to a log that has
been on the forest floor for
100 years.

4 The Importance of Rotting Wood

The size of logs and the type

of forest in which it is decaying
can also affect the combination
of rotting wood types found.

A forest with logs of many
different sizes and stages of
decay will provide homes for

a wide variety of animals and
plants; hence a “messy” forest
is a healthy forest. Scientists
therefore carry out surveys

of decaying logs to gain an
understanding of their overall
amount and decay status, as a
means of assessing the overall
habitat quality of the forest.

The following activities will help
you gain an understanding of
the differences each wood type
has and the importance they
play on the forest floor.

To Rot or Not to Rot?

Step 1

Look at laminated sheet 1
(Classifying Rot Types) it has
photos of different stages of rot.

Step 2

Compare this to the actual
samples of rot (in separate bins)
and match the diagrams with the
appropriate numbers on each
bin. (There may not be examples
of every type of rot found on the
laminated card).

Step 3

Complete questions 1-4 on your
Observations worksheet. Describe the
feel / look / smell etc of each rot type.

Creepy Crawlies

Step 1
Observe any invertebrates that you
have found under the microscope.

Step 2

What are some characteristics of
these invertebrates? Write down
your observations.

Step 3

You may also want to sketch these.

Yay For Decay!

Step 1
Look at the samples (or photos) of
rotting logs.

Step 2

Compare these photos or samples
to those on laminated sheet 2
(Decay Classes).

Step 3

Fill in the table matching
these photos or samples to
the appropriate decay class on
laminated sheet 2.

Step 4
Complete the questions 5-8 on
your Observations worksheet.

Write a few short sentences
that explain why you made
your decision.




/// FOREST EDUCATION FOUNDATION

Promotional flyer.

/// COMMUNICATION DESIGN

Community Ent

oundation™

Are you interested in the natural and cultural values
of the Huon region?

Would you like to share your passion with visitors?

Do you enjoy exploring places and sharing stories?

Tasmania’s Huon Valley

—what a region to work as an Interpretive Guidel

A career in Tour Guiding could
be for you. Come along and
find out more. Places limited to
15 participants — so be quick!

Please email the Forest Education Foundation
at info@forest-education.com with a brief
(no more than 50 words) expression of
interest. We will confirm your placement

by Friday 26th September 2014.

“Note: this experience involves some walking so a reasonable
level of fitness and appropriate clothing is required

Workshop Day

Wednesday 8th October
9.45am - 3.00pm

Forest and Heritage Centre
Geeveston

Free Event

 An introduction to what it
takes to be a Tour Guide
« A pathway to a career —
how can I become qualified?
 Learn a little about our forests —
how can I share this with visitors?
« Not just forests — a surprise visit
to an Interpretive Experience

Field Day*

Friday 10th October
9.15am - 3.30pm
(Southern forests
including Tahune Airwalk)
Free Event

« A day in the life of a forest
guide — so what do you do?

« Explore some opportunities for
unique guiding experiences

« Experience the Tahune Airwalk
and Swinging Bridges through
the eyes of the Airwalk Guides

A free event funded by
the Community Enterprise
Foundation™ and brought
to you by the Forest
Education Foundation Inc.
in collaboration with
Drysdale TasTAFE.

ches TesTAFE
© BendigoBank

National Forest
Learning Centre

Huon Valley
Community Bank® - ~\)
branc




/// FOREST EDUCATION FOUNDATION

Promotional flyer.

/// COMMUNICATION DESIGN

behind our trees

a variety of

the Australian
m, Science

graphy.

pition Foundation Inc. (FEF) is a not-
ional institution staffed by qualified
teachers. The Foundation has been
g experiences for teachers and
out Tasmania for over 25 years
d).

ovide teachers and students with the
parn about forest systems and the

viduals, communities and our society
se environments. Learning experiences

within the school environment or
a variety of field sites.

School Visits
& Field Trips

FEF provides a range of school programs
based in the classroom and out in the field.
Our programs are planned in consultation
with teachers to meet individual class
requirements, the needs of different
students and current curriculum objectives.

All programs, whether school-based
or field trips, involve a wide range of
practical activities and use specialist
equipment provided by FEF. Field
sites range from the Tahune Airwalk
or the Waterworks Reserve in the
south to Hollybank Reserve or

Cluan Tiers for northern schools

and the Leven Canyon on the north
west coast. Other areas within your
community can also be explored.

Please contact us for more details
about planning your experience.

« forest ecosystems
and how they work
« living and non-living things
« producers, consumers
and decomposers
« adaptations to survival

« forest ecosystems, food webs
and classification

« biodiversity and energy flows

« renewable and
non-renewable resources

« forest science and research

« forest systems, influencing
factors and regeneration

* ecosystem services
and biodiversity

« forest science and
research methods

« carbon cycle and forests

« life cycles and the effects of fire
« how people interact with forests
 earths resources
and sustainability
« mapping, geography and
interpreting landscapes

« carbon cycle and forests
« people and forests
« landforms and landscapes

« sustainability and managing
forests in the landscape

« terrestrial and aquatic
sampling techniques

 people, forests,
management and futures

For more information on all programs
available, visit our website:

Or talk to us on:
(Office)

(Mobile) or at




/// FOREST EDUCATION FOUNDATION

1. Newsletter.

/// COMMUNICATION DESIGN

Forest

Focus

Newsletter of the Forest Education Foundation August 2011

Welcome to our first bi-monthly newsletter — a new
initiative to keep you informed about the educational
activities and programs conducted by the Foundation
throughout Tasmanian schools and colleges.

About the Forest
Education Foundation

The Forest Education Foundation
(FEF), a not-for-profit educational
institution, was formed in 1989

as a joint initiative between the
forest industries of Tasmania

and Forestry Tasmania. FEF
provides a range of centre-

based educational resources and
activities for students of all ages,
supported by field experiences for
students and professional learning
opportunities for teachers.

Why this Newsletter?

Many of you will be aware of the This has culminated with the
activities of the Forest Education opening of our new National Forest
Foundation since its inception Learning Centre based in Hobart,
through our work with school which has become the focal point
communities, teachers and resource  of our educational programs and
productions. During this time the future direction.

support we have had from the

broad forestry sector has been

instrumental in establishing and

maintaining our credibility.

nal Forest If you would like further information as to how you can become more involved
il @iikiz and support the Foundation, please email us on info@forest-education.com

August 2011
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Forest Focus

New Beatle Discovered

Many of you will be aware of the
activities of the Forest Education
Foundation since its inception
through our work with school
communities, teachers and
resource productions. During this
time the support we have had from
the broad forestry sector has been
instrumental in establishing and

August 2011

maintaining our credibility. This
has culminated with the opening
of our new National Forest
Learning Centre based in Hobart,
which has become the focal point
of our educational programs and
future direction.

The Forest Education Foundation (FEF),
a not-for-profit educational institution,

was formed in 1989 as a joint initiative

between the forest industries of
Tasmania and Forestry Tasmania.

The Centre of Learning

The Forest Education Foundation
(FEF), a not-for-profit educational
institution, was formed in 1989 as
joint i tive between the forest
of Tasmania and Forestry
Tasmania. FEF provides a range of
centre-based educational resources
and activities for students of all
ages, supported by field experiences
for students and

Professional learning opportunities
for teachers. The Forest Education
Foundation (FEF), a not-for-profit
educational institution, was formed
in 1989 as a joint initiative between
the forest industries of Tasmania
and Forestry Tasmania. FEF provides
a range of centre-based educational
resources and activities for students
of all ages, supported by field
experiences for students and
professional learning opportunities
for teachers.




/// THE HUNT AROUND HOBART

/// ONLINE INTERACTIVE

1. Opening animation.

2. Interactive sections.
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/// MS TASMANIA

1. Logo positioning.

/// BRAND REPOSITIONING

AUSTRALIA




/// MS TASMANIA

Tasmanian Update
Winter 2008

Inside This Issue

Seeking the Cure.
Providing the Care.

1. Newsletter (A4 booklet).

/// CORPORATE COMMUNICATION

of the Society. The 57y
[PINNINg process meny. -
‘above points to anoth,
and itis hoped that 1

will be available by Sepye.

one

Shaz and Nick may g,
interstate. Those who
there last year will remc,,
“Shaz and Nick's Big
Wedding Reception” s
agreat occasion it was, |

However, we will not a
it again until 2009 beca,
there is every cha
will be going interstz
next few months, The
may get bigger and
but it will still be “ours

Harry Wilsdon
Chief Executive Officer

Employment and Education Assistance

JobAccess has a
comprehensive website
with information about
employment issues such
as finding or returning

to work and government
services that can assist,
and staying at work when
a disability may be
jeopardising a person’s
ability to remain in the
workplace.

Anyone can use the
JobAccess service, including:
* job seekers and

workers with disability

- employers and managers

* co-workers of people
with disability

Free,

ation and
'ts people
nd their employers, This

funded by the federal government.

Workplace Modifications
Funding exists o help

with people with a disability
who may require workplace
modifications when starting
a new job or while in an
existing job. The Workplace
Modifications Scheme can pay
for modifications such as IT
software, vehicle modifications.
and adaptive workplace tools
and workplaces.

Firstly, either the employee
or the employer needs to
contact JobAccess and
speak to an adviser who will
determine the employee’s
eligibility and the need for
a workplace assessment,
which s required for anyone
applying for the Workplace

i Scheme.

pert advice
u can phone and speak
onfidentially to an expert

a service that can assist.

A workplace assessment is
then arranged to determine
what equipment may be
required, and the employer
can then apply for funding
for the recommended
modifications. The employer
needs to purchase the
workplace modification/s
and is then reimbursed for
the costs if their application
for funding from the scheme
is approved.

How to contact JobAccess
Website:

i jobaccess.gov.au

Free call:
1800 464 800.

National Disability
Coordination Officer
Program (NDCO)

The NDCO program is a
federally funded program
that supports people with

a disability to gain access
to and complete post-school
education and training.

MS Society staff recently
met Debbie Hindle, the NDCO
officer in the south, when
she attended a staff meeting
to talk about the NDCO
program and how it may
benefit people with MS who
are looking to access post-
school education or training.

The program aims to:

* Improve transitions to help
people vith a disability
from school or community
into post-school education
and training and
subsequent employment.

- Increase participation
by people with a disability
in higher education,
vocational education and
training and employment.

- Establish better links
between schools,
universities, TAFES,
training providers and
disability service providers
so that they can work
together to provide the
best possible assistance
for people with a disability.

Please contact the
Disability Coordination
Officer in your region
for further information;

Southern Region
Debbie Hindle

Phone:
(03) 6226 1796
Address:

University of Tasmania
Hobart, TAS 7000

Emai
debbie.hindle@utas. edu.au

Northern Region
Darlene McLennan

Phone:
(03) 6324 3758
Address:
Newnham Drive, Newnham
Launceston, TAS 7248
ai

m
Darlene. McLellan@utas.edu.au

Reference:
Information adapted from the
website of the Department

of Education, Employment and
‘Workplace Relations, National
Disability Officer Coordination
Program - http://www.dest.§0v.au




/// MS TASMANIA

1. Pamphlets.

MS Client
Services

/// CORPORATE COMMUNICATION

MS Counselling
Services

AUSTRALIA

AUSTRALIA

What Is
Multiple Sclerosis?

AUSTRALIA




/// MS TASMANIA /// PROMOTION F\) G

If 4 days on a postie bike
through remote Tasmanian
rainforests and beaches
sounds like fun, then come
and join us and help raise
funds for Multiple Sclerosis,
a disease that affects over
15,000 Australians.

S If 4 days on a postie bike
and finish at the Spirit of riders will need to cover all Y - thrOUgh remote Tasmanian
Tasmania terminal in their own costs and have or y vl ) rainforests and beaches
DEYONPor:. ol dnsd kst , sounds like fun, then come

Entrants will need to raise AR e Ty and join us and help raise

This year's event will start There is no entry fee, but

$500 each either through For further information . .
fund raising or through a visit www.tbam.com.au 2 fun'ds for M Ultlple SCle rosis,
tax deductible personal or email Phil Hodgens at ’ ) b A a disease that affects over
donation to the MS Society. motorbikin@westnet.com.au - g / ¢ 1 5 000 AUSt ralians.

This year's event will start There is no entry fee, but

and finish at the Spirit of riders will need to cover all

Tasmania terminal in their own costs and have or

Devonport. purchase their own Honda
CT110 for the event.

Entrants will need to raise

$500 each either through For further information

fund raising or through a visit www.tbam.com.au

tax deductible personal or email Phil Hodgens at

donation to the MS Society. motorbikin@westnet.com.au

1. Promotional DL flyer.

2. Promotional advert.
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/// TASBREEDERS

1. With Compliments slip

2. Envelope.
3. Letterhead.
4. Business Card.

/// VISUAL IDENTITY

With Compliments

TasBREEDERS

PO Box 1000
Launceston 7250
Tasmania Australia

Telephone 03 6323 1222
Facsimile 03 6323 1231

www.tasbreeders.com.au

TasBREEDERS

PO Box 1000
Launceston 7250
Tasmania Australia

TasBREEDERS

PO Box 7000
Launceston 7250
Tasmania Australia
Telephone 03 6323 7222
Facsimile 03 6323 1231
www.tasbreeders.com.au

TasBREEDERS

TasBREEDERS
900




/// TASBREEDERS

N

TasBREEDERS

MEMBERSHIP
BOOKLET

1. Membership booklet cover.
2. Membership booklet internal spreads.
3. Membership card.

4. Media advertisement.

/// CORPORATE COMMUNICATION

WHAT IS TASBREEDERS?

TasBreeders is the industry
body that represents all
thoroughbred breeders in
Tasmania. TasBreeders

also represents Tasmania’s
breeding interests at National
Breeders’ Meetings and on
the Australian Racing Board'’s
Pattern Committee. At a local
level, TasBreeders is an active

TosBREEDERS promotes and advances
the interests of the thoroughbred and
its breeders. Itis a representative body
for breeders and fosters a unified
‘approach by breeders in promoting the
industry and Tasmanian-bred horses
locally, nationally and interationaly.

TasBREEDERS s representative of
breeders at all levels of government
on issues related to the industry and
provides advice and information to
members and the general public

on all aspects of the Tasmanian
thoroughbred industry.

member of the Super VOBIS
Committee
Programmil

TasBREEDERS 2012/13

TasBreeders is the industry body
that represents all thoroughbred
breeders in Tasmania.

Become a member of TasBreeders
for just $88 and enjoy the benefits!

+ Annual subscription to + Discounts on
Stallions RRP $99.00 horse transport

+ Annual subscription + $100 discount
to the Tasmanian off each yearling
Racing Calendar sale entry
BRI + Access to Tesio

+ Access to educational Power pedigree
breeding seminars matching

For more information:

Contact Brett Williams on
0419 334 307 or e-mail
tas.breeders@gmail.com

www.tasbreeders.com.au
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1. Annual Report (cover).
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/// TOTE TASMANIA

Brand and event advertising.
Event program.

Promotional merchandise.

9 DECEMBER 2007
$50,000 BETFAIR CITY
OF LAUNCESTON CUP

TASMAN PARK LAUNCESTON
FROM 4:30PM

16 DECEMBER 2007
$25,000 CITY OF

DEVONPORT QUALITY
DEVONPORT SHOWGROUNDS
DEVONPORT, FROM 4:30PM

23 DECEMBER 2007

$150,000 WREST POINT
TASMANIAN PACING
CHAMPIONSHIP

TATTERSALL'S PARK HOBART, 4PM

/// EVENT PROMOTION

FEATURING

THE HOTTEST EVENT IN TOWN!

#*betfair P ¥ The Advocate [
WrestPort

I

\ \
V75 LikRess

CARNIVAL

ENTERTAINMENT

ENTERTAINMENT

CONTACT

V75 HARNESS

PR m— CARNIVAL

23 DECEMBER 2007
TATTERSALL’S PARK

RG
/D

mmences at 11am

tipm

be eligible for the
le graduate races,

d Fillies
> Colts & Geldings



/// TOTE TASMANIA
/// EVENT PROMOTION

Come and celebrate the Event Venue
festive season with us by $50,000 Wrest Point Tattersall’s Park
Hobart Thousand 6 Goodwood Road

holding your workplace Elwick
Christmas Drinks at
Tattersall’s Park.
Be on course for
your chance to win
Entry box Jocated

some great prizes

including: at the top of the

.$1000 Cash escalator in the
grandstand.

Featuring
See entry form.

-iPods
- Playstation 2

1. Event Invitation.

Start your Christmas
off on the right foot

Date
20th December 2007
From 6pm

:“ " Your chance
© ¥ some greay
Prizes including;

Also, kids entertainment
including:
. Jimbo the Clown
.Eall’(:%r: and Face +$1000 Cagh .
alng *iPor cated at
. Chance to win IPods 'Pla:; i of the eSCa‘IZE[;,Op
and Playstation 2 ation 2 the grandstang in

I:Iease fill out this
form and piace it
inthe entry hoy

Address

Phone Number
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