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Roland Gataric is a creative thinker and 
visual specialist, skilled in conceptual 
thought, direction, design and development. 
He is constantly inspired by contemporary 
life, abstract thought, emerging technology 
and the visual arts. His vision is bold and 
engaging, and he brings to every client a 
well-thought-out creative solution that is 
striking and innovative. 
His creative process is built on 
experimentation, conceptual exploration 
and research and believes them to be an 
essential part of any project. His view is 
holistic, from initial strategic visual 
positioning to individual applications, 
Roland delivers effective and professional 
outcomes.
Since 2000, he has worked as a freelance 
designer, creative director and co-owner of 
an award winning graphic design studio.  
He has brought his unique eye to a broad 
range of design specialities including; 
branding and identity creation, experiential 
and interpretive displays, print, publication, 
motion graphics, spaces and exhibition 
planning and development. 

As a creative Roland has worked on 
many exciting projects for tourism and 
the arts, cultural events, museums, local 
government and industry, small business 
and individuals. He believes in forward-
thinking design solutions that break 
convention, engage conversation and 
create a distinctive mark and message 
for each individual.
His professional skills and interests 
include; creative thought, creative 
direction, art direction, graphic design, 
branding, typography, photography, 
video, experiential design, music and 
sound development, conceptual planning 
and prototyping.
Roland is also a practicing visual artist 
through a partnership called 313RGB. 
Their current focus is producing large 
scale generative projection works, 
real-time motion graphic installations and 
experiential environments for cultural 
events, exhibitions and commissions.

Each project he has the privilege to work 
on is considered an opportunity to 
explore, experiment, research and create 
unique and visually appealing designs  
that provoke thought, stimulate our 
imaginations and motivate change.
For more information or to arrange a  
time to talk please feel free to send  
your enquiries to: 
roland@rolandgataric.com

Profile



/// ISLANDS TO ICE

1.	 Exhibition signage.

/// EXHIBITION DESIGN
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1.	 Southern Ocean display,  
including video, information 
panels and interactives.

2.	 Perceptions 210˚ video wall.

3.	 Southern Ocean display detail.

4.	 Sub-Antarctic display detail.
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1.	 210° video panorama wall 
depicting videos of the origins 
of the discovery of Antarctica.

2.	 Antarctica and Sub-Antarctic 
displays.

3.	 History information panels.
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1.	 Corporate booklet (cover)

/// INVEST TASMANIA /// COMMUNICATION DESIGN



1.	 Corporate booklet (internal spreads).
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1.	 Chinese version (internal spreads).
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1.	 Logo design

/// SCREEN TASMANIA /// VISUAL IDENTITY



Screen Tasmania Presents

1.	 Program cover & photography

/// SCREEN TASMANIA /// EVENT BRANDING



One of the last of the great 
imperial adventurers, Frank 
Hurley captured the first  
images ever seen of some  
of the world’s most  
inhospitable and unchartered 
territories. Amongst other 
accolades he has been credited 
with being the maker of the 
world’s first documentary  
film and is recognised as  
one of the earliest exponents  
of colour photography.

What is not so well publicised 
are some of the other 
pioneering photographic 
techniques that Hurley used, 
techniques that in today’s 
technological age are taken  
for granted.  

Through his manipulation of 
images Hurley gave the world 
some of the most memorable 
images of the Antarctic and  
the Western Front – images 
that have become some of  
the most famous and sought  
after of their genre.

He was a grand illusionist and 
at the core of his artistry was  
an instinctive appreciation of 
the power of the photograph.

This new documentary is both 
challenging and informative 
in its portrayal of an intriguing 
Australian identity.

Screening Schedule

Friday 17 June 8pm

Wednesday 22 June 6:30pm

Sunday 26 June 2:00pm

*This film will be preceded by recently 
remastered footage from the National 
Archives of Australia of Mawson’s 1911-
1913 expedition taken by  
Frank Hurley and British cameraman 
Richard Primmer.FRANK
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73 minutes*, 2004, UK / Australia

Australian Premiere
American director Bradley Rust 
Gray revisits the road movie 
genre with the influence of 
dogme in this impressive debut 
that took out the Caligari Award 
at the Berlin Film Festival.  

Hildur and Aggi embark on a 
road trip to Reyjkyavik to visit 
Aggi’s girlfriend, and Hildur’s 
sister, Svava. Setting out as 
friends they’re forced to test 
their friendship when Aggi’s 
rather dilapidated car breaks 
down en route, holding them  
up over a long weekend as 
parts are sought.

Gray beautifully captures the 
isolation of his locations and 
concentrates on the relationship 
between the two travelling 
companions which develops 
throughout the film.

Icelandic folk tales, and local 
experiences, Gray creates  
a naturalistic yet enigmatic 
world through which an isolated 
young woman makes  
a journey of self-discovery.

Subtitles

Screening Schedule

Tuesday 21 June 4.30pm

Thursday 23 June 6:30pm

SALT
DIRECTED BY
BRADLEY RUST GRAY
USA/Iceland 2003, 83 mins

Australian Premiere
“For a sighted person 
climbing Mount Everest 
is one of the greatest 
physical challenges 
on earth” says Erik 
Weihenmayer, who 
became the first blind 
climber to conquer the 
world’s tallest mointain.

This the first HDTV 
production to the 
summit of Mount Everest 
documents the emotional 
and inspiring story  
of Erik’s quest.

It is an intimate look 
inside one of the most 
successful Mount  
Everest expeditions  

ever, capturing the 
emotion, humour and 
drama of this historic 
ascent as well as four 
other remarkable ‘firsts’ 
on the mountain.

Screening Schedule

Wed 22 June 4.30pm

Fri 24 June 6:30pm

CAN SEE

FARTHER
THAN THE

EYE
DIRECTED BY

USA 2003, 75 mins

MICHAEL BROWN

1.	 Program internal spreads.

2.	 Program cover.
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1.	 Southern Water media promotion

water is our life, 
yours too

One day it may be more valuable than gold.

Pisi eu feui te volore velit 
incilis dunt pratem acilit 
prat, veros acidunt verci tin 
ver suscing ea consequipit 
ilisim ip elissi. Velesto et 
nullaor perat. Unt lut ing 
eniam dolor si bla facilit 
lorer il et, summolore dit 
volore conulput in vullam, 
vullutem quam, vullaore 
tat dolor iriliqu ipsusto. 

97.5% 
too salty

1.5%
too  
frozen

1%
drinkable

water is our life, 
yours too

One day it may be more valuable than gold.

Pisi eu feui te volore velit 
incilis dunt pratem acilit 
prat, veros acidunt verci tin 
ver suscing ea consequipit 
ilisim ip elissi. Velesto et 
nullaor perat. Unt lut ing 
eniam dolor si bla facilit 
lorer il et, summolore dit 
volore conulput in vullam, 
vullutem quam, vullaore 
tat dolor iriliqu ipsusto. 
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1.	 Logo revision.
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/// STUART TANNER ARCHITECTS /// BRAND REPOSITIONING

1.	 Logo revision.



Goulburn Street Primary School is an 
established Department of Education 
facility which includes an original 
1943 main building by SWT Blythe. 
The site was placed permanently on 
the Tasmanian Heritage Register in 
1998 and is regarded with fondness 
and reverence by the school and 
general community.

Our approach recognised this 
history and sensitivity was given to 
the existing streetscape, the SWT 
Blythe structure and major trees on 
the site. Challenging topography and 
limited space necessitated careful 
integration of new elements. The new 
multi-purpose building provides an 
alternate entry to the school, linking 

Goulburn Street Primary School two large oak trees and revealing a 
broad vista of West Hobart toward the 
city. The roof profile is low, in deference 
to the original building above, while 
gently gesturing toward the oaks at 
either end. The southern pre-cast 
wall defines the entry corridor, its 
emblematic tree branch a link between 
each oak. The building extends with 
landscape at each end to create flat 
play space for the school & after  
school care.
Conversion of a disused canteen 
space creates a new library reading 
room in the original building. 
Resuscitation of the neglected school 
courtyard and a layering wall to the 
tennis court complete the project.

Project
Goulburn St Primary School 

Location
Forest Road, West Hobart  

Architect
Stuart Tanner Architects 

Builder
Cordwell Lane 

Landscape Architect
Urban Initiatives 

Engineer
Pitt & Sherry and Engineering  
Solutions Tasmania

Millpond shadow and light,  
stillness and memory

Pirates Bay House structure and expression, 
perception of landscape

1.	 Various exhibition award panels.

/// STUART TANNER ARCHITECTS /// PRESENTATION PANELS



1.	 Logo design
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1.	 Program cover.

2.	 Program internal spreads.

3.	 Poster (A3).

32

Date Event Conditions Entries Close

Sunday  
29 January

$40,000 Tattersall’s Stakes (Listed) WFA 1200m 21 Dec 2005

$50,000 Wrest Point  
1000 Guineas

(Listed) Set Wgt 3yo Fillies 
1600m

21 Dec 2005

$45,000 Moorilla  
Hobart Guineas

(Listed) Set Wgt 3yo 1600m 21 Dec 2005

Saturday  
11 February

$40,000 Motors Saab  
Elwick 2yo Stakes

(Listed) Set Wgt 2yo 1100m 9 Jan 2006

$150,000 Cadbury  
Tasmanian Derby

(Group 3) Set Wgt 3yo 2200m 9 Jan 2006

$104,750 Arrowfield Stud  
Bow Mistress Inc 2006 service  
to the Arrowfield Stallion Hussonet

(Listed) WFA Fillies & Mares 
1200m

9 Jan 2006

Monday  
13 February

$200,000 AAMI Hobart Cup (Group 3) H’Cap 2200m 9 Jan 2006

$80,000 Wrest Point  
Strutt Stakes

(Listed) Set Wgt 3yo Fillies 
2100m

9 Jan 2006

$60,000 Tattersall’s  
Thomas Lyons Stakes

(Listed) WFA 1400m 9 Jan 2006

For further information regarding the above feature races, please contact Mike Wisby at the Tasmanian Racing 
Club on (03) 6272 9492.

feature raCes
tasmanian raCing Club 
elWiCk raCeCourse 
hobart

Date Event Conditions Entries Close

Sunday  
5 February

$30,000 Foot & Playsted 
Tasmanian St Leger

WFA 3yo+ 2100m 30 Dec 2005

Sunday  
19 February

$70,000 Tattersall’s  
George Adams Plate

(Listed) WFA 1600m 6 Jan 2006

$100,000 Magic Millions 
2yo Classic

2yo Set Wgt 1200m Contact the 
TTC for details

Wednesday 
22 February

$200,000 AAMI 
Launceston Cup

(Group 3) H’Cap 2400m 6 Jan 2006

$80,000 Country Club 
Resort Queen of the Turf 
Inc 2005 service to Eliza Park 
Stallion Val Royale

WFA Fillies & Mares 1400m 6 Jan 2006

Sunday  
26 February

$100,000 TTC Gold Sovereign 
Stakes

(Listed) Set Wgt 2yo 1200m 6 Jan 2006

$100,000 Fosters Group 
Tasmanian Oaks

(Listed) Set Wgt  
3yo Fillies 2100m

6 Jan 2006

For further information regarding the above feature races, please contact Robert Biffin at the Tasmanian Turf 
Club on (03) 6326 1070.

feature raCes
tasmanian turf Club
tasman Park launCeston

the 2006 aami tasmanian  
summer raCing Carnival
Calendar of events

1 2  3
29 January 5 February 6 February 11 February

Wrest Point Guineas Day
Elwick Racecourse, Hobart

Foot & Playsted  
Tasmanian St Leger
Tasman Park, Launceston

National Heart Foundation 
Corporate Golf Challenge
Tasmania Golf Club

Cadbury® Tasmanian Derby
Elwick Racecourse, Hobart

Cadbury® Derby Ball
Wrest Point Hotel  
& Conference Centre

4 5  

13 February 18 February 19 February 20 February

AAMI Hobart Cup Day
Elwick Racecourse, Hobart

Southern Cross Oaks Ball
Country Club Resort, 
Launceston

George Adams Plate Day
Tasman Park, Launceston

National Heart 
Foundation Corporate 
Golf Challenge
Country Club Resort, 
Launceston

6 7
22 February 26 February

AAMI Launceston  
Cup Day
Tasman Park, Launceston

Gold Sovereign  
Stakes Day
Tasman Park, Launceston

7

6

5

4

3

2

1
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Gold Sovereign Stakes day is 
family day with plenty of fun 
and action planned for children 
including live music, prizes and 
competitions for all.  However 
the feature of the day will be the 
Children’s Fashions on the Field 
featuring great prizes for all age 
groups.  For further details call 
the Tasmanian Turf Club.

Be oncourse for your chance to 
win a new Mitsubishi colt in the 
race book tipping competition.

Book now to enjoy the 
elegance of the fully serviced 
members enclosure featuring 
a magnificent three course 
luncheon and fine array of 
quality beverages.

Or if you prefer, car spaces are 
available on the leger, or bring  
a picnic to enjoy on the lawn. 

The final day of the outstanding 
AAMI Tasmanian Summer 
Racing Carnival also features 
the $100,000 Fosters 
Tasmanian Oaks and the 
$100,000 Tasmanian Turf Club 
Gold Sovereign Stakes – an 
outstanding card for the racing 
enthusiast!

Watch our champion three-
year-old fillies race to the wire to 
become Tasmania’s leading filly 
in the time honoured Fosters 
Tasmanian Oaks.  The winner 
of the Gold Sovereign may also 
have the opportunity to compete 
in Australia’s richest two year 
old race the $3,000,000 AAMI 
Golden Slipper at Rosehill. 

gold  
sovereign 
stakes day
Tasman Park, 26 Febraury, 2006 

Feature Races

$100,000 Gold Sovereign Stakes

$100,000 Fosters Group 
Tasmanian Oaks

Feature Events

Children’s Fashions on the Field

Admission

Adults: $10

Children 16 & Under: Free

Concession: $6

Booking Information

The Tasmanian Turf Club

Telephone
(03) 6326 1070

Email
admin@turfclubtas.com

Sponsored by
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Terry Clarke
Chief Executive Officer  
TOTE Tasmania

to join them for luncheon on  
AAMI Launceston Cup Day,  
12 noon, 22 February 2006  
at Tasman Park. 

Greg D. Farrell
Managing Director  
Federal Group

Requests the company of

RSVP
Dianne Lewin by 10 February 2006
Email
d.lewin@thetote.com.au
Telephone
03 6278 2748Dress: Lounge suit / day dress

20051220 Launceston Cup Joint FA2   2 20/12/05   3:04:45 PM

Greg D. Farrell
Managing Director  
Federal Group

Request the company of

Terry Clarke
Chief Executive Officer  
TOTE Tasmania

RSVP
Dianne Lewin by 30 January 2006
Email
d.lewin@thetote.com.au
Telephone
03 6278 2748

to join them for luncheon on 
Cadbury Tasmanian Derby Day,  
12 noon, 11 February 2006  
at Elwick Racecourse.

Dress: Lounge suit / day dress

20051219 Derby Day Joint FA.indd2   2 20/12/05   2:32:57 PM

20051219 Derby Day Joint FA.indd1   1 20/12/05   2:32:56 PM

1.	 Newspaper advertisement 
(5 x 100mm).

2.	 Invitation with  
embossed cover.

3.	 Sponsor street banner.

1

2

3
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1.	 TVC Art Direction.

2.	 Photography Art Direction.

1 2
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1.	 Book cover.

/// HOBART DESIGN INDEX /// BOOK DESIGN



1.	 Book internal spreads.

/// HOBART DESIGN INDEX /// BOOK DESIGN
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Organisational Effectiveness
Priority
A workplace that values its people  
and delivers effective support to  
the organisation and stakeholders. 

Strategies
Develop an integrated approach  
to performance measures and 
performance improvement.

Gain increased stakeholder support  
and commitment to sustainable tourism 
through effective communication.

Create a workplace that fosters and 
recognises teamwork, creativity and 
innovation.

Engender support for the business 
strategy and build capability to deliver 
outcomes against it.

Provide efficient, accurate and timely 
support services to our internal and 
external clients.

»

»

»

»

»

Market Feedback
Priority
Utilise research resources and industry 
feedback to understand and communicate 
back the strengths and weaknesses of 
Tourism Tasmania’s contribution to tourism. 

Strategies
Adopt an effective system to monitor, 
measure and report market feedback 
about the destination.

Share knowledge with industry and  
other stakeholders.

»

»

Our  
Priorities  
and Key  
Strategies  

Our  
Financials

our
corporate
plan

Tourism Tasmania  
July 2006 to June 2009

Level 2 
22 Elizabeth Street 
Hobart 
Tasmania 7000

Telephone: 03 6230 8235 
Facsimile:  03 6230 8353 
Email: reception@tourism.tas.gov.au 
Web: www.tourismtasmania.com.au

Tourism Tasmania 
GPO Box 399 
Hobart 
Tasmania 7001

Message from Our Chairman 

Our Corporate Plan  

Our World   

Our Island   

Our Opportunities 

Our Challenges  

Our Role   

Our Goals   

Our Contribution to  
the Tourism Industry  

Our Priorities and  
Key Strategies 

Our Financials 

1

2

3

4

5

6

7

8

9 

10 

13

Contents

1 1

2

1.	 Corporate document covers 
(A4 booklet).

2.	 Corporate document, internal 
spread (A4 booklet).

annual 
operating 
plan

Tourism Tasmania  
1 July 2006 - 30 June 2007

Level 2 
22 Elizabeth Street 
Hobart 
Tasmania 7000

Telephone: 03 6230 8235 
Facsimile:  03 6230 8353 
Email: reception@tourism.tas.gov.au 
Web: www.tourismtasmania.com.au

Tourism Tasmania 
GPO Box 399 
Hobart 
Tasmania 7001
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Tourism is of vital importance to  
the Tasmanian economy – directly 
contributing $900 million to Gross  
State Product (GSP) and supporting 
approximately 22,900 direct jobs  
in Tasmania.  

While we have experienced a period  
of strong growth, the immediate  
present and the foreseeable future  
will be challenging. 

Our  
Intent

More than ever, leisure travel competes  
on new ground – ground defined by 
changes to consumer behaviours (and 
associated spending patterns), travel 
industry and infrastructure change and 
global sociographic and demographic 
trends. Closer to home, we also face 
specific strategic challenges that we 
cannot address by looking behind us.

Our intent for July 2006 – June 2009  
as outlined in our Corporate Plan has  
been shaped by our recognition of  
the changed world for tourism (and 
Tasmania) and the need for us, as  
an organisation, to continue to change 
ourselves to meet the challenges of  
this new world.

Our new reality – the ‘new normal’  
for Tourism Tasmania - requires us  
to be more focused, strategic and 
innovative, and in the coming years  
our role is clear: 

Lead the industry to jointly deliver 
marketing and development  
programs that drive benefits for 
Tasmania from domestic and 
international tourism.

Our  
Role

To fulfill that role we will actively  
intervene in the tourism market to:

 Create new knowledge and 
understanding for industry and 
stakeholders about tourism through 
research, analysis and insights.

 Address the barriers to conversion  
and travel to Tasmania by identifying 
and taking effective, consistent action 
with those who can make a difference.  

 Establish, articulate and maintain  
the Brand and Brand Values, 
particularly through creative and 
innovative marketing.

 Achieve alignment of Tasmania’s  
tourism product, experiences and 
infrastructure to match market 
expectations of the Brand.  

1.

2.

3.

4.

We have defined seven key goals which 
will focus our priorities and strategies  
on increasing tourism growth, yield,  
and visitor, industry and stakeholder 
satisfaction. 

Our seven key goals focus on:

 Growing our domestic tourism  
market share.

 Growing our international tourism  
market share. 

 Growing the number of Tasmanians 
holidaying on the island.

1.

2.

3.

 Attracting high yield visitors.

 Strengthening our relationship  
between our Brand and consumers.

 Increasing stakeholder satisfaction  
with our performance.

 Increasing customer satisfaction  
with their Tasmanian experience.

We also recognise the need to  
balance these economic goals with  
care for our community, protection  
of the environment, and preservation  
of our heritage assets.

4.

5.

6.

7.

Our  
Goals

1.	 Policy summary A5 document.

2.	 Internal spread.

1

2
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1.	 Annual Report (internal spreads).

2.	 Annual Report (cover).

2
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1.	 Promotional brochure (folded).

2.	 Promotional brochure (unfolded).

1

2
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1.	 Video motion graphics.

/// DESIGN ISLAND /// EVENT SIGNAGE



1.	 Launch event experiential design.

/// DESIGN ISLAND /// EVENT LAUNCH



1.	 Logo design.

/// TRIDENT BRIDGE /// VISUAL IDENTITY



1.	 Letterhead.

2.	 Business card.

3.	 With Compliments slip. 1

2

3
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1.	 Presentation folder.

/// TRIDENT BRIDGE /// VISUAL IDENTITY
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1.	 3-dimensional display design.

2.	 Display illustration branding.

/// EXHIBITION DESIGN/// FOREST EDUCATION FOUNDATION



1.	 Information panels.

/// EXHIBITION DESIGN/// FOREST EDUCATION FOUNDATION



1

2

1.	 A5 activity booklets.

2.	 Internal spreads.

2 Mapping 3

Timber Harvesting Plan
These maps are used as 
base maps for a variety of 
outcomes, but in this context 
are utilised for the development 
of a Management Decision 
Classification map, in which 
potential production areas are 
assessed for harvesting. This 
is integral to the creation of a 
Timber Harvesting Plan, within 
the Forest Practices Plan which 
must be completed before any 
harvesting can start.

The Value Of Mapping
The data from the photo 
interpretation can also be  
used in other management 
areas, for example in the 
estimation of the standing 
timber volume (and hence  
the value) and the calculation 
of the sustainable yields for  
the forest. 

As the forest type as a whole 
can be accurately identified, 
(but not the species of 
individual trees) the boundary 
of formal reserves and World 
Heritage Areas can be clearly 
defined. Changes in these 
vegetation types, due to fires 
or natural succession (leading 
to development of oldgrowth 
forest) can also be identified 
over time. Fire management 
policies can be updated, and 
estimates of biomass allow the 
monitoring of carbon storage 
within the forest ecosystem. 

Therefore, the requirement to 
continually map the forests as 
accurately as possible is vital to 
the development of a long-term 
management strategy within 
Tasmania’s’ forests.

•	State forests are 
constantly re-mapped

•	This data is digitised and 
has a variety of uses

•	Potential production areas, 
tree density and height, 
changes in vegetation, 
boundaries of reserves, 
and carbon storage are 
all monitored

4 The Importance of Rotting Wood 5

To Rot or Not to Rot?

Step 1
Look at laminated sheet 1 
(Classifying Rot Types) it has 
photos of different stages of rot.  

Step 2
Compare this to the actual 
samples of rot (in separate bins) 
and match the diagrams with the 
appropriate numbers on each 
bin. (There may not be examples 
of every type of rot found on the 
laminated card).

Step 3
Complete questions 1–4 on your 
Observations worksheet. Describe the 
feel / look / smell etc of each rot type.

Creepy Crawlies

Step 1
Observe any invertebrates that you 
have found under the microscope.  

Step 2
What are some characteristics of 
these invertebrates?  Write down 
your observations.

Step 3
You may also want to sketch these.

Yay For Decay!

Step 1
Look at the samples (or photos) of 
rotting logs. 

Step 2
Compare these photos or samples 
to those on laminated sheet 2 
(Decay Classes). 

Step 3
Fill in the table matching 
these photos or samples to 
the appropriate decay class on 
laminated sheet 2.

Step 4
Complete the questions 5–8 on 
your Observations worksheet.

Write a few short sentences  
that explain why you made  
your decision.

Many different types of 
rotting wood are found in 
logs at different stages of 
decay.  For example, a log 
that has only been on the 
forest floor for ten years 
may contain a different 
combination of wood types 
compared to a log that has 
been on the forest floor for 
100 years.

The size of logs and the type 
of forest in which it is decaying 
can also affect the combination 
of rotting wood types found.

A forest with logs of many 
different sizes and stages of 
decay will provide homes for 
a wide variety of animals and 
plants; hence a “messy” forest 
is a healthy forest.  Scientists 
therefore carry out surveys 
of decaying logs to gain an 
understanding of their overall 
amount and decay status, as a 
means of assessing the overall 
habitat quality of the forest.

The following activities will help 
you gain an understanding of 
the differences each wood type 
has and the importance they 
play on the forest floor. 

activity logbook

Contact:  
info@forest-education.com 
www.forest-education.com

/// EXHIBITION DESIGN/// FOREST EDUCATION FOUNDATION



Workshop Day 

Wednesday 8th October  
9.45am – 3.00pm  
Forest and Heritage Centre 
Geeveston 
Free Event

• An introduction to what it  
takes to be a Tour Guide

• A pathway to a career –  
how can I become qualified? 

• Learn a little about our forests – 
how can I share this with visitors?

• Not just forests – a surprise visit  
to an Interpretive Experience

Field Day* 

Friday 10th October  
9.15am – 3.30pm  
(Southern forests  
including Tahune Airwalk) 
Free Event

• A day in the life of a forest  
guide – so what do you do?

• Explore some opportunities for 
unique guiding experiences

• Experience the Tahune Airwalk 
and Swinging Bridges through 
the eyes of the Airwalk Guides

*Note: this experience involves some walking so a reasonable 
level of fitness and appropriate clothing is required.

A career in Tour Guiding could 
be for you. Come along and  
find out more. Places limited to  
15 participants – so be quick!

Please email the Forest Education Foundation 
at info@forest-education.com with a brief  
(no more than 50 words) expression of 
interest. We will confirm your placement  
by Friday 26th September 2014.

A free event funded by 
the Community Enterprise 
Foundation™ and brought 
to you by the Forest 
Education Foundation Inc. 
in collaboration with  
Drysdale TasTAFE.

Community Enterprise Foundation™

Working as a 
Tour Guide in the 
Southern forests

Are you interested in the natural and cultural values  
of the Huon region?

Would you like to share your passion with visitors?

Do you enjoy exploring places and sharing stories?
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1.	 Promotional flyer.

/// COMMUNICATION DESIGN

We offer a variety of 
programs in which  
classes can participate –  
all activities are hands-on,  
involve teamwork and 
support the Australian 
Curriculum, Science  
and Geography.

The Forest Education Foundation Inc. (FEF) is a not-
for-profit educational institution staffed by qualified 
and experienced teachers. The Foundation has been 
providing learning experiences for teachers and 
students throughout Tasmania for over 25 years  
(K-12 and beyond). 

FEF programs provide teachers and students with the 
opportunity to learn about forest systems and the 
ways in which individuals, communities and our society 
interact with these environments. Learning experiences 
can be provided within the school environment or 
through visits to a variety of field sites.  

School Visits  
& Field Trips

FEF provides a range of school programs 
based in the classroom and out in the field. 
Our programs are planned in consultation 
with teachers to meet individual class 
requirements, the needs of different 
students and current curriculum objectives.

All programs, whether school-based 
or field trips, involve a wide range of 
practical activities and use specialist 
equipment provided by FEF. Field 
sites range from the Tahune Airwalk 
or the Waterworks Reserve in the 
south to Hollybank Reserve or 
Cluan Tiers for northern schools 
and the Leven Canyon on the north 
west coast. Other areas within your 
community can also be explored. 

Please contact us for more details  
about planning your experience.
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Programs

Want to know more?

Our programs and activites are  
tailored for each level of education  
and include investigating: 

Primary

Secondary

College 

• forest ecosystems  
and how they work

• living and non-living things

• producers, consumers  
and decomposers

• adaptations to survival 

• life cycles and the effects of fire

• how people interact with forests

• earths resources  
and sustainability

• mapping, geography and 
interpreting landscapes

• forest ecosystems, food webs 
and classification

• biodiversity and energy flows

• renewable and  
non-renewable resources

• forest science and research

• carbon cycle and forests

• people and forests

• landforms and landscapes

• sustainability and managing 
forests in the landscape

• forest systems, influencing 
factors and regeneration

• ecosystem services  
and biodiversity

• forest science and  
research methods

• carbon cycle and forests

• terrestrial and aquatic 
sampling techniques

• people, forests,  
management and futures

For more information on all programs  
available, visit our website:

www.forest-education.com

Or talk to us on: 

03 6235 8240 (Office)  
0417 532 058 (Mobile) or at 
info@forest-education.com
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1.	 Newsletter.

The Forest Education Foundation 
(FEF), a not-for-profit educational 
institution, was formed in 1989 as 
a joint initiative between the forest 
industries of Tasmania and Forestry 
Tasmania. FEF provides a range of 
centre-based educational resources 
and activities for students of all 
ages, supported by field experiences 
for students and 

Professional learning opportunities 
for teachers. The Forest Education 
Foundation (FEF), a not-for-profit 
educational institution, was formed 
in 1989 as a joint initiative between 
the forest industries of Tasmania 
and Forestry Tasmania. FEF provides 
a range of centre-based educational 
resources and activities for students 
of all ages, supported by field 
experiences for students and 
professional learning opportunities 
for teachers.

Many of you will be aware of the 
activities of the Forest Education 
Foundation since its inception 
through our work with school 
communities, teachers and 
resource productions. During this 
time the support we have had from 
the broad forestry sector has been 
instrumental in establishing and 

maintaining our credibility.  This 
has culminated with the opening 
of our new National Forest 
Learning Centre based in Hobart, 
which has become the focal point 
of our educational programs and 
future direction.

The Forest Education Foundation (FEF), 
a not-for-profit educational institution, 
was formed in 1989 as a joint initiative 
between the forest industries of 
Tasmania and Forestry Tasmania.

New Beatle Discovered

The Centre of Learning

1/3

Forest Focus  August 2011Forest Focus  August 2011

Important Dates
The MATD talk on Sustainable Forestry

Visiting Professor Michael Dawson on site

NFLC Open Day and Public Q&A

Darcy back from the US with presents for 
everyone

Field Trip to Hollybank

September

October

8

10

19

22

25

If you would like further information as to how you can become more involved 
and support the Foundation, please email us on info@forest-education.com

The Forest Education Foundation 
(FEF), a not-for-profit educational 
institution, was formed in 1989 as 
a joint initiative between the forest 
industries of Tasmania and Forestry 
Tasmania. FEF provides a range of 
centre-based educational resources 
and activities for students of all 
ages, supported by field experiences 
for students and professional 
learning opportunities for teachers.

The Forest Education Foundation 
(FEF), a not-for-profit educational 
institution, was formed in 1989 as 
a joint initiative between the forest 

industries of Tasmania and Forestry 
Tasmania. FEF provides a range of 
centre-based educational resources 
and activities for students of all 
ages, supported by field experiences 
for students and professional 
learning opportunities for teachers.

The Forest Education Foundation 
(FEF), a not-for-profit educational 
institution, was formed in 1989 as 
a joint initiative between the forest 
industries of Tasmania and Forestry 
Tasmania. FEF provides a range of 
centre-based educational resources 
and activities for students of all 

ages, supported by field experiences 
for students and professional 
learning opportunities for teachers.
The Forest Education Foundation 
(FEF), a not-for-profit educational 
institution, was formed in 1989 as 
a joint initiative between the forest 
industries of Tasmania and Forestry 
Tasmania. FEF provides a range of 
(FEF), a not-for-profit educational 
ifor students and professional 
learning opportunities for teachers.

A tale of two rivers

Newsletter of the Forest Education Foundation August 2011
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Welcome to our first bi-monthly newsletter – a new 
initiative to keep you informed about the educational 
activities and programs conducted by the Foundation 
throughout Tasmanian schools and colleges.

Many of you will be aware of the 
activities of the Forest Education 
Foundation since its inception 
through our work with school 
communities, teachers and resource 
productions. During this time the 
support we have had from the 
broad forestry sector has been 
instrumental in establishing and 
maintaining our credibility.   

This has culminated with the 
opening of our new National Forest 
Learning Centre based in Hobart, 
which has become the focal point 
of our educational programs and 
future direction.

Why this Newsletter?

The Forest Education Foundation 
(FEF), a not-for-profit educational 
institution, was formed in 1989 
as a joint initiative between the 
forest industries of Tasmania 
and Forestry Tasmania. FEF 
provides a range of centre-
based educational resources and 
activities for students of all ages, 
supported by field experiences for 
students and professional learning 
opportunities for teachers.

About the Forest  
Education Foundation
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1.	 Opening animation.

2.	 Interactive sections.
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What Is  
Multiple Sclerosis?

MS Society  
of Tasmania

Multiple Sclerosis, or MS as it 
is usually known, has puzzled 
medical science since it was 
first described by the French 
neurologist, Charcot, in 1868.

MS affects the central nervous 
system and interferes with 
nerve impulses in the brain,  
the spinal cord and the  
optic nerves.

In MS, the name explains 
the disease - sclerosis is 
the Greek word meaning 
“hardened tissue or scars”, 
and multiple means “many”.

In our bodies, the nerve 
fibres are protected by a 
sheath of myelin, a fatty 
substance which acts  
like the insulation on 
electrical wires.

For some reason that 
medical science cannot 
fully explain, MS causes 
our immune  system 
to attack this myelin 
sheath. This causes the 
scars therefore affecting 
the quality of the nerve 
messages from the brain  
to parts of the body.

Our specialist MS Society team 
are available to provide support, 
information and services tailored to 
meet the individual needs of people 
with MS and their families.

Our services are free and confidential.

Head Office
Hobart 
15 Princes Street  
Sandy Bay 
Phone (03) 6220 1111

Northern Regional Office
Launceston 
18/2 Innocent Street  
Kings Meadows 
Phone (03) 6343 1240

North West Regional Office
Ulverstone 
Cradle Coast Health Centre 
48 Water Street 
Phone (03) 6425 7067

Freecall
South: 1800 676 721 
North: 1800 654 872

1.	 Logo positioning.
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Tasmanian Update  
 Winter 2008

Seeking the Cure. 
Providing the Care.

Inside This Issue

1		 Harry’s	Column	
2			 Employment	and		
		  Education	Assistance	
3			 Marketing	Update	
4			 Get	the	Most	Out	of	Life	
5			 What	Services	are	Available:		
		  The	Independent	Living	Centre		
6			 New	Initiative:	Physio	For	the	Mind		
		  Cooking	Demo	
7			 2008	Support	Group		
		  Next	Issue	
		

1.	 Newsletter (A4 booklet).
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MS Client 
Services

MS Society  
of Tasmania

Living with Multiple Sclerosis 
can be difficult for you, your 
family, friends and carers.

You may experience confusion, 
frustration, even anxiety about 
your future. 

This is a natural part of living 
with MS, but you don’t have  
to face it alone.

We’re here to assist you, 
your family, friends, carers 
or even your employer.

This can be done wherever 
and however it best suits 
you. That might be at your 
home, in one of our three 
MS regional offices or  
even by email.

An MS diagnosis may be  
a life changing experience. 
We understand this and  
are here to support you.

The MS Society of Tasmania 
offers a range of free and 
confidential services for 
people affected by Multiple 
Sclerosis.

Our specialist MS Society team 
are available to provide support, 
information and services tailored to 
meet the individual needs of people 
with MS and their families.

Our services are free and confidential.

Head Office
Hobart 
15 Princes Street  
Sandy Bay 
Phone (03) 6220 1111

Northern Regional Office
Launceston 
18/2 Innocent Street  
Kings Meadows 
Phone (03) 6343 1240

North West Regional Office
Ulverstone 
Cradle Coast Health Centre 
48 Water Street 
Phone (03) 6425 7067

Freecall
South: 1800 676 721 
North: 1800 654 872
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MS Counselling  
Services

MS Society  
of Tasmania

Our specialist MS Society team 
are available to provide support, 
information and services tailored to 
meet the individual needs of people 
with MS and their families.

Our services are free and confidential.

Head Office
Hobart 
15 Princes Street  
Sandy Bay 
Phone (03) 6220 1111

Northern Regional Office
Launceston 
18/2 Innocent Street  
Kings Meadows 
Phone (03) 6343 1240

North West Regional Office
Ulverstone 
Cradle Coast Health Centre 
48 Water Street 
Phone (03) 6425 7067

Freecall
South: 1800 676 721 
North: 1800 654 872

Living with Multiple Sclerosis 
can be difficult for you, your 
family, friends and carers.

You may experience confusion, 
frustration, even anxiety about 
your future. 

This is a natural part of living 
with MS, but you don’t have  
to face it alone.

We’re here to assist 
you, your family and your 
friends or anyone who is 
supporting someone with 
MS. This can be done 
whenever and however it 
best suits you. That might 
be at your home, in our MS 
offices, on the telephone  
or by email.

An MS diagnosis may be  
a life changing experience. 
We understand this and  
are here to support you.

The MS Society of Tasmania 
offers its services free of 
charge.
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What Is  
Multiple Sclerosis?

MS Society  
of Tasmania

Multiple Sclerosis, or MS as it 
is usually known, has puzzled 
medical science since it was 
first described by the French 
neurologist, Charcot, in 1868.

MS affects the central nervous 
system and interferes with 
nerve impulses in the brain,  
the spinal cord and the  
optic nerves.

In MS, the name explains 
the disease - sclerosis is 
the Greek word meaning 
“hardened tissue or scars”, 
and multiple means “many”.

In our bodies, the nerve 
fibres are protected by a 
sheath of myelin, a fatty 
substance which acts  
like the insulation on 
electrical wires.

For some reason that 
medical science cannot 
fully explain, MS causes 
our immune  system 
to attack this myelin 
sheath. This causes the 
scars therefore affecting 
the quality of the nerve 
messages from the brain  
to parts of the body.

Our specialist MS Society team 
are available to provide support, 
information and services tailored to 
meet the individual needs of people 
with MS and their families.

Our services are free and confidential.

Head Office
Hobart 
15 Princes Street  
Sandy Bay 
Phone (03) 6220 1111

Northern Regional Office
Launceston 
18/2 Innocent Street  
Kings Meadows 
Phone (03) 6343 1240

North West Regional Office
Ulverstone 
Cradle Coast Health Centre 
48 Water Street 
Phone (03) 6425 7067

Freecall
South: 1800 676 721 
North: 1800 654 872
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1.	 Promotional DL flyer.

2.	 Promotional advert.

1

2

/// MS TASMANIA /// PROMOTION



1.	 Logo design.
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1.	 With Compliments slip.

2.	 Envelope.

3.	 Letterhead.

4.	 Business Card.
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TasBREEDERS

MEMBERSHIP
BOOKLET

TasBreeders Booklet Cover 091120.indd   1 20/11/09   4:54 PM

1.	 Membership booklet cover.

2.	 Membership booklet internal spreads.

3.	 Membership card.

4.	 Media advertisement.

WHAT IS TASBREEDERS?

TasBreeders is the industry 
body that represents all 
thoroughbred breeders in 
Tasmania. TasBreeders 
also represents Tasmania’s 
breeding interests at National 
Breeders’ Meetings and on 
the Australian Racing Board’s 
Pattern Committee. At a local 
level, TasBreeders is an active 
member of the Super VOBIS 
Committee and the State 
Programming Committee.

TasBREEDERS promotes and advances 
the interests of the thoroughbred and 
its breeders. It is a representative body 
for breeders and fosters a unified 
approach by breeders in promoting the 
industry and Tasmanian-bred horses 
locally, nationally and internationally. 

TasBREEDERS is representative of 
breeders at all levels of government 
on issues related to the industry and 
provides advice and information to 
members and the general public 
on all aspects of the Tasmanian 
thoroughbred industry.

TasBREEDERS is officially recognised 
by the Tasmanian Government, race 
clubs, the Australian Stud Book and 
Tasracing, as the body who works to 
promote the Tasmanian thoroughbred 
breeding industry.

TasBREEDERS is an association which 
employs an Executive Officer to 
undertaken the above duties and more, 
on behalf of Tasmanian thoroughbred 
breeders.

Applications for membership to 
TasBreeders are welcomed from 
anyone interested in the thoroughbred. 
TasBreeders has an elected Committee 
of ten who meet monthly. The AGM is 
held in October each year.
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1.	 Annual Report (cover).

2.	 Annual Report (internal spreads).
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1.	 Brand and event advertising.

2.	 Event program.

3.	 Promotional merchandise.
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16 DECEMBER 2007

$25,000 CITY OF  
DEVONPORT QUALITY
DEVONPORT SHOWGROUNDS  
DEVONPORT, FROM 4:30PM

FEATURING

$25,000 City of  
Devonport Quality

$20,000 The 
Australian Technical 
College – Northern 
Tasmania 3yo Colts 
and Geldings Plate

$20,000 3yo  
Lemonthyme Lodge  
Fillies Bracelet 

•

•

•

ENTERTAINMENT
Free Jumping Castle. 

Free Face Painting. 

Santa Claus on course 
with lollies for the kids.

Lucky Door Prize of  
a Weekend Getaway  
to Lemonthyme Lodge 
and Big Screen  
Plasma TV. See the 
Advocate for details.

•

•

•

•

Loads of Giveaways.

‘Pirates and Painters’ 
show for the kids.

Dining in Cheers  
Function Centre, Kiosk  
or Sausage Sizzle.

CONTACT
Devonport Harness  
Racing Club  
on 6424 4479  
for further details.

•

•

•

9 DECEMBER 2007

$50,000 BETFAIR CITY 
OF LAUNCESTON CUP
TASMAN PARK LAUNCESTON 
FROM 4:30PM

FEATURING

$50,000  
Betfair City of  
Launceston Cup 

$20,000 V75  
3yo Championship 

$20,000 Alabar 
Mother of Pearl 

•

•

•

ENTERTAINMENT
Free activities for the 
kids including Face 
Painting, PCYC, 
Balloons and  
Santa Claus with 
goodies for the kids.

Major Prize of a Big 
Screen Plasma TV –  
See The Examiner  
for details.

Fantastic Dining 
Options, whether 
it is a picnic on the 
lawn, a spot on the 
leger or a sumptuous 

•

•

•

meal in the restaurant, 
for all enquiries and 
reservations phone 
6326 5933.  

There will also be 
numerous food and 
wine stalls on course or 
order a picnic platter.

Entertainment provided 
by the Taiko Drummers.

CONTACT
Contact the club  
for further details  
on 6326 5933.

•

•

23 DECEMBER 2007

$150,000 WREST POINT  
TASMANIAN PACING  
CHAMPIONSHIP
TATTERSALL’S PARK HOBART, 4PM

FEATURING

$50,000 Betfair  
George Johnson

$20,000 Betfair  
Prince of Pace

$20,000 Betfair  
Princess of Pace

$20,000  
Cooley’s Hotel 
Tasmanian Trotting 
Championship

•

•

•

•

ENTERTAINMENT
Jumping Castle, Mini  
Golf and Pony Rides.

Kids, join in Santa’s  
Big Treasure Hunt.

Santa will have loads  
of goodie bags for  
the kids.

Great prizes including  
the Treasure Chest –  
One Lucky patron 
will win a big screen 
plasma TV –  plus 
family cinema passes, 
mini golf, and aquatic 
centre tickets.

•

•

•

•

The families judged to be 
having the most fun will 
win one of ‘four’ bikes.

Precision Riding Display.

Lions Club  
sausage sizzle.

Contact the Club to 
enquire about  
dining packages.

CONTACT
The Tasmanian Pacing 
Club on 6214 4260  
for further details.

•

•

•

•

THE HOTTEST EVENT IN TOWN! WWW.THRC.NET.AU

GFD14165

23 DECEMBER 2007
TATTERSALL’S PARK 
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1.	 Event Invitation.
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0409 098 516 
ROLAND@ROLANDGATARIC.COM 
ROLANDGATARIC.COM 


